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Contact in France 

79, bd de la République 

92430 Marnes la Coquette 

France 

 infos@thalia-france.com 

 www.thalia-france.com 

 33 1 47 10 91 00 

 33 1 47 41 99 37 

 

Training certify.11921755992 

 

Thalia Affiliates 

Thalia Caraïbes - Guadeloupe 

Thalia Afrique - Sénégal 

 

French Partners 

Hpcc - Mayotte Island 

 

African Partners 

Aforis – Gabon 

Briya Technologies – Burkina 

Casc - Tchad 

Gabontech – Gabon 

It – Guinée Conakry 

Its - Congo 

Nsi – Cameroun 

Tici/Iss – Côte d'Ivoire 

Liptinfor - Niger 

Orioncom - Rép. du Congo 

Pil - Togo 

Satlx - Mali 

Soyere Consulting - Sénégal 

 

       

 

 

An evolving solution 

Constantly evolving in response 

to the needs of its users (new 

modules, updated functionality, 

more user-friendly interfaces), 

our products suit the market 

ever more faithfully. 

Matched set 

The Thalia product range 

includes : 

 Thalia Gescom & Thalia TPV 

 Thalia Compta & Thalia Xcoa 

 Thalia Immos 

 Thalia Paye & Thalia Temps 

 Thalia Caisse 

Dependable technology 

Our product range is founded 

on SQL databases. A techno-

logy that offers more power to 

your data management, more 

integrity to your data and 

better communication between 

applications. 

Partnership network 

Our product range is 

distributed throughout France 

and overseas via trained 

partners. All partners are fully 

capable of managing 

installations. 

 

Expert training 

Your personnel are trained on 

your premises by our expert 

partners or our training team. 

Real-time help 

Our help line, answered by a 

professional service agent, is 

always open. Contact us by 

telephone, fax, e-mail or 

telemaintenance. 

Our ftp site is also at your 

disposal for downloading our 

software utilities.  

Guaranteed results 

We work with you to define 

your needs, and compile a 

dossier which serves as a 

reference for validating the 

eventual system. 

Internet service 

On our internet sites, 

www.satti-france.com and 

www.thalia-france.com, you’ll 

have access to our commercial 

documentation and our vers-

ioning history.  
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Trade 

 Preparation of estimates 

 Order tracking 

 Purchasing 

 Stock control 

 Warehousing 

 Billing 

 

 

 

 

Import - Export 

 Order taking 

 Trading 

 Tenders 

 Sales tracking 

 Billing 

 UK versions 

 Arabic versions 

 

 

Shops 

 Aisle management 

 Product line control 

 Expense tracking 

 Billing 

 Instant display 

 

 

 

 

 

Inter-site liaison  

 Centralisation of ordering 

 Exchange between outlets 

 Data update 

 Billing 

 Warehousing 
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Michelin Grand Export : management of the entire purchasing and sales system 

distributed over four processing centers. 

 

Nct Necotrans : automobile parts trading company, eight sites (Renault, Iveco, Mazda…) 

Optorg : hardware and construction materials wholesalers distributing to African resellers. 

GrdCom groupe CGE Sonepar : networking products, cables, audio and video. 

HighTrade : audio and video trading for the consumer market. 
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Shop expenses & resource utilisation 

Thalia-Gescom oversees shop expenses, either 

internal or as subsidies or sales commissions, in 

a generalised way as Costing centers. Ancillary 

functions such as bidding, service ordering and 

purchasing are integrated. It is particularly well 

suited to management of staff discounting and 

internal purchasing.  

 

Internal resource utilisation is fully accounted 

for, and costing statistics are available by 

department, by employee, by sector, by 

manager… 

 

Simple and rapid displays 

The interface software is simple and fully 

customisable. Expenses show up in real time, 

controlled by routine commands with or without 

a bar-code scanner. 

 

All display screens (Goods, Services, Suppliers, 

Income, Expenses…) may be personalised. 

 

 

 

Training is very fast, thanks to user-friendly 

displays of day-to-day transactions. 

Cross-referencing is automatically included and 

client files contain all data necessary for effective 

management. 

 

 

Statistics 

The statistics module shows monthly expense 

and purchasing data in real time, unit by unit, 

client by client, supplier by supplier. 

 

Chain store modules 

The inter-site management module controls all 

shops linked to a service center, with automatic 

updating of product descriptions and prices.  

 

Product files are generally managed at the 

service center, and commercial activities at each 

shop reflect back to the central computer. 
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Product details 

A product file consists of : 

 Internal product code, bar code 

 Product description and selling unit 

 Multi-bar codes 

 Equivalent codes  

 Replacement codes 

 10 simple sort criteria  

 5 multiple sort criteria  

 Unit price 

 Promotional and loyalty prices 

 Quantity in stock 

 Warning and max stock levels 

 Standard taxes & product codes 

 Delivery... 

 Supplier file attached 

... and many other variables (or 

data fields) customised for the 

individual user. 

 

 

The file is indexed by product code, bar code and description. 

Un-managed articles may be held in stock, as can service codes. 

 

 

Attached supplier file 

 Multi-supplier linking available 

 Supply and packaging time 

 Free-form coefficients 

 

Product coding is completely unrestricted. It may cover not 

just physical items in stock but service items, product 

movements or any associated activity by employees.  

 

Price management 

The system is designed to allow multiple pricing, for services and suppliers; for example : 

 A list of 8 prices which may be displayed and selected as a function of transactions (asking price, cost 

price, weighted mean price and up to five different sales tariffs)  

 Very simple price updating, with automatic rounding control 

 Automatic control of buy/cost/mean prices 

 Sales unit pricing (packaging control: quantities > 1) 

 Accounting for retroactive discounts 

 Cross-discounting client/product 

 After-billing discounts and fixed expenses 

 Personal discounts & tariffs by client/client group and product/product group. Control of validity period 

and  minimum authorised quantities; also of give-aways if any. 
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Clients, suppliers and inventory accounting 

File update is either individual or multiple, with : 

 Complete name and identity (including free-form fields) 

 Associated sales rep., modifiable on command 

 10 simple free criteria and 5 multiple free criteria for relating data records to clients, sortable for 

statistical use 

 Multiple delivery adresses 

 Multiple correspondents 

 Associated invoice settlement file and banking details 

 Management of price points and automatic discounting 

 Link to a marketing file (including date of visit, date of follow-up, comments on visit, contacts,...) 

 Very easy addition of personal details (department, service, sector…) 

 New account creation modelled on a copy of an existing record  

 Links to Microsoft Word™ or Excel™ files 

 Account summary by sales period, displayed for three sliding years 

 ... and many other variables (or fields) customised for the individual user 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Transactions file 

The transactions file is directly controlled by: 

 Sales and assets in cash or forward delivery slips 

 Direct sales having no effect on stocks 

 Return slip, loan slip and loan repayment 

 Inter-depot supplies and transactions 

 

...in general for every transaction that affects stock. Sales slips are also generated by client ordering 

activity and/or supplier purchasing activity. The transactions file is the princiapl data file from which all 

statistics are generated. All the different types of sales slip are indexed for ease of sorting. Transactions 

may be grouped by depot and/or by region or profit center.  

 

Exemple 2 

Exemple 1 
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Prospects and marketing 

A marketing management module is integrated 

with Thalia-Gescom. At any moment, users such 

as sales staff can call up all data relating to a 

client or a prospect. 

 

Client profile data 

 Billing address 

 Delivery addresses (up to 255) 

 Prime contacts, with their respective contact 

information. Each may have telephone, FAX, 

job title, office address and free-form 

comments.  

 Normal payment arrangements 

 

Commercial client data 

 Display of visit dates plus comments 

 Display of follow-up dates plus comments 

 Currently active tenders and orders 

 Complete delivery and invoicing history 

 

Commercial research 

This marketing module also offers, in a full-page 

selection screen, sorting of all known data on a 

client or a prospect. Searches are free-form and 

will obviously correspond to the information 

required, for example : 

 Mail composition by supplied criteria 

 Listing of clients inactive for "x" months 

 Status of contacts and visits 

 Directory and/or very rapid sort by sales rep. 

 Mailout of thanks, invitations… 

 

 

 

All types of data sorting are possible, so long as 

the sort criteria are suitably defined. Interfaces 

with business software applications are very 

straightforward, making mail composition (in 

Microsoft Word™, for example) very convenient. 

 

Estimates 

This module facilitates commercial bidding and 

estimating. 

 Information identifying the bid: references, 

sales rep., stated conditions, follow-up 

conditions, probability of success... 

 

 Descriptive detailed estimate or covering 

letter : callout of standard text, header and 

footer composition. 

 

 Projected outlay detailed by product and/or 

cumulative by product family (max. 24 

families). This makes possible automatic 

calculation of outlay by product code. 

 

 Proposal including article code, designation, 

additional comments, prices, taxes... Sub-

totalling if required. 

 

 Projected margin displayed in real time, in 

absolute value and as a percentage. 

 

Tracking of current bids can also be realised with 

custom marketing tools (for follow-up, 

modification etc. ...). 
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Client orders 

Client orders are issued : 

 Directly from the estimate, pressing one key 

 By manual entry 

 

The header may contain : 

 The internal order number 

 The client and the client’s order number 

 Cross-reference to the estimate number 

 The sales rep. responsible for the order 

 Date of the order, receipt and delivery 

 Shipping instructions 

 The currency and exchange rate (changeable 

up to delivery time)  

 

Line items may contain : 

 The product code & description 

 Item numbers if any 

 Free-form additional comments 

 Internal comments (for logistics or for 

purchasing dept., e.g.) 

 Quantity ordered, quantity predicted (with 

auto update) and quantity delivered 

(packaging management) 

 Unit price, client discount, and taxes 

 Probable delivery dates line by line 

 Status of the line item for detailed tracking 

 

All display screens may be adapted for 

individual users, thanks to the screen generator. 

Keeping track of current orders is easily 

accomplished with customised documentation of 

estimates and marketing (modifications, 

outstanding balances, etc. ...). Note that  

balances may be derived automatically from the 

data system. 

 

Delivery makeup 

Once items in stock become available, it is a 

simple matter to “retrieve" the order and 

validate each line item either completely or 

partially, thus generating the delivery 

documentation. Inventory is updated 

automatically according to the method initially 

defined (FIFO, weighted mean price, by 

batch...). 

 

The delivery slip is printed, and it is also possible 

to have the invoice printed immediately, in as 

many copies as necessary. In the case of partial 

deliveries, line items are automatically 

duplicated, facilitating tracking of order 

completion. 

 

Sales gateway 

Once the invoice (or asset sheet) is final, all line 

items are written to a special file. When the 

gateway is activated, that temporary file 

automatically generates a sales ledger. 

Customisation of the gateway allows for 

formatting: 

 Client’s account sheet 

 Tax account(s) (in cascade if there are many) 

 Sales account(s) 

 Transaction analysis, if needed 

 Appropriate headings & labels 

 Date of sale, and due date 

 

This function obviates the need for data re-

entry, regardless of what accounting software is 

in use. 

 

Statistics 

Using data retrieval screens and the many 

possible display formats, Thalia-Gescom offers 

complete flexibility of transaction logging, 

volume analysis, data grouping and other 

departmental analysis. 
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Purchasing 

Each time a purchase order is initiated, one of 

two cases applies : 

 The whole of the order can be satisfied from 

stock : all that’s needed is delivery validation 

 Sub-orders need to be sent out to other 

suppliers to furnish the ordered articles, or to 

furnish incidentals that are required by the 

purchase order 

 

Therefore, a purchase order is : 

 Entered by an operator having 

reference to one or several relevant 

orders 

 Automatically generated as a 

result of a preset routine. 

 

The header may contain : 

 The internal order number 

 Optionally, a business ref. 

 The supplier (name and address) 

 Status of the order (for global tracking) 

 The rep. responsible for the purchase order 

 Date of the order and due date 

 Date of receipt confirmation and invoice 

 Shipping instructions 

 The exchange rate and currency, for foreign 

suppliers 

 

Line items may contain : 

 The product code & description 

 Free-form additional comments 

 Internal comments (for logistics, e.g.) 

 Quantity ordered, quantity predicted (with 

auto update) and quantity delivered 

(packaging management) 

 Unit price, supplier discount, and taxes 

 Requested delivery date line by line 

 Business ref, line by line 

 Status of each item (for line-by-line tracking) 

 

The "Publish" function tracks outstanding 

purchase orders (modification, balances, etc. ...) 

and can sort by line item status. 

 

Stock supplies 

At delivery of merchandise purchased from a 

supplier, one of two cases applies : 

 The merchandise needs to be sent to stock 

pending delivery to a client, or pending later 

use in fabrication or display. 

 The merchandise is delivered directly to the 

end user for uses specified in the purchase 

order. 

 

 

Once the merchandise arrives at the shop, it is 

then a simple matter to “retrieve” the supply 

order and to check the line items either 

completely or partially. Stocktaking may then be 

automatically incremented unless the 

merchandise is transferred immediately to a 

client. Shipping expenses such as insurance, 

freight, and transit can be accounted for as 

factored items or, more simply, integrated as 

line items with their own article codes. 

 

Inventory is updated automatically according 

to the method initially defined (weighted mean 

price, by batch...). 

 

Receipt slips are printed automatically, and bar-

code labels may also be generated at the same 

time, if needed. In the case of partial deliveries, 

line items are automatically duplicated to enable 

tracking of outstanding items and balances. 

 

Just as for the sales process, an accounting 

gateway automatically generates the purchasing 

ledger. 
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List of standard publications  

Many standard publications are provided : 

 Product listing including values, quantities 

and any other variables from data records 

 

 Service listing, for example catalogues, 

envelope labels 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Publication of ASCII files for export to other 

applications (accounts analysis, for example) 

or direct interface to Microsoft Excel™ 

 

 Resource utilisation. Customised analysis 

of consumables, budget overruns… 

 

 Contract analysis, for periodic negotiation 

with regular suppliers 

 

 Analysis of purchase price history 

 

 Expense sheets by department, by agent, by 

payee, by category code… 

 

 

Additional advantages 

In every facet of management, the advantages 

of database processing are: 

 Classification of published data according to 

any chosen criteria. This very important 

feature encompasses a wide choice of sort 

functions. 

 

 Breakdown by manager, by department… 

 

 Fully customisable statistics. Format of 

income/expenditure ledgers is free-form and 

may include any data necessary for monthly 

audit.  

Contract management 

The "Contract" feature is provided for 

management of internal transactions. 

Implications for inventory are generated directly.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 11 

 
 

Purchase Query Module 

Purchase querying, prior to purchase ordering, 

offers pre-purchase services such as choice of 

best-fit, fastest delivery, etc. 

 

Purchase queries may be implemented 

automatically according to pre-determined 

criteria. 

 Inventory warning level with coefficient: 

stock minimum (or warning level) multiplied 

by an arbitrary coefficient minus physical 

stock. 

 Buy-Sell-Stock+a coefficient : outstanding 

orders (by selected period) – outstanding 

purchases (by selected period) - stock. The 

calculated quantity may be multiplied by an 

arbitrary coefficient and may take into 

account stock warning level. 

 ASCII Integration : ASCII integration of 

pre-ordering information from another 

application. 

 Statistics : based on statistics of monthly 

resource usage over a maximum of 12 

months, time to supply, safety margin in 

days, and ordering frequency. 

 

The Purchase Query module collates all 

necessary information, either in the header or 

the body. 

 

 

Once the intended supplier is captured line by 

line in the Purchase Query module, that data is 

transferred into the purchasing system (finalised 

or not yet finalised). For transfer, one or ‘n’ 

suppliers may be pre-selected, along with 

defined limiting conditions for relevant articles. 

 

Auxiliary Accounting Module 

Tracking of client and supplier accounts may be 

carried out either in your standard accounting 

process or using Thalia-Gescom’s Auxiliary 

Accounting, which has these features: 

 

 Automatic transfer of 

invoices into the auxiliary 

with the option of inhibiting 

transfer of cash invoices. 

 

 Data entry of payments, 

either directly on receipt of 

a forward transaction or 

cash payment. The 

« payment » feature performs the cross-

check and highlights unpaid bills. Multiple 

payments in local currency can be 

accomodated, client account balances may be 

displayed and overpayments either 

reimbursed or credited to the client account. 

Credit may be associated with previous 

invoices or designated as advance payment.  

 

 

 Banking including list of payments broken 

down by payment method, modification of 

payments in cases of error, and deposit to 

bank account. All payments with a common 

discount may be grouped for transfer to 

general accounting. 

 

 Update of the auxiliary with the option of 

modifying all or part of the data captured. 

User-based display masking is used to edit 

the display and distinguish variables that may 

be edited.  

 

 Publication of the auxiliary -- summary, 

account balances and payment schedules (up 

to 12 time periods allowed). 

 

 Posting payment entries -- invoices are 

posted by the sales and purchasing gateways 

of Thalia-Gescom. 
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Transit Module  

A Transit Management module may be 

inserted between purchase order and goods 

receiving, for companies that are subject to 

import formalities. 

 

Its function is calculation of a factor representing 

transit and customs expense, using known 

valuation data. 

 

 

Statistics Module  

Using data retrieval screens and the many 

possible display formats, Thalia-Gescom offers 

complete flexibility of transaction logging, 

volume analysis, data grouping and other 

departmental analysis. 

 

 

Management of tariffs & promos 

This feature offers : 

 Management of promotions with or without 

date limits. 

 Association of a specific tariff with each 

client. A client (or a client group) may be 

eligible for promotions as a function of the 

prices listed in the product files. 

 Customisation of special tariffs. These may 

apply to combinations of client (or client 

groups) and products (or product groups), 

and with defined period of validity and 

minimum quantity. 

 Addition of give-aways according to order 

quantity. 

 

 

 

Discount management 

Discount management can be accomplished 

automatically : 

 Discount applicable to a client or a client 

group and to a product or a product group 

(with a given period of validity like a "sale 

price" and a minimum quantity) 

 Combination discount by client group and 

product group 

 Global discount 

 Supplementary expenses 

 Imposition of quotas 

 

 

Sales force management 

This module offers enhanced sales force 

management. Each client is associated with a 

sales rep. (or group of reps., if necessary). Every 

transaction carried out in relation to that client 

(invoice, asset, loan…) is ascribed to that rep. 

 

The statement generator (see the following 

point) allows personalised publications, with 

every imaginable derived analysis : 

 Portfolio of orders listed by sales rep. 

 Sales ledger by rep. 

 Client lists by rep. 

 Rankings (Top 20, Top 50...) 

 Status of marketing contacts by rep. 

 

Advanced features of "Selective Protection" 

(software menus and functions) control access 

to estimates and orders by sales reps. Each 

individual salesperson has access only to his or 

her data.  

 

Sales force management affects accounting 

publications that are assigned to sales reps. 

(payment schedules, for example). 
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Chain-store transactions 

This is a very important feature of Thalia-

Gescom. In addition to the features described 

above, this module manages a multi-store 

environment and may be used in conjunction 

with Satti-Cash. 

 
Transfers between a central store (or group) 

and remote stores  

 A product file applicable to all stores may be 

managed in a central location. Each product  

can be associated with one or many individual 

stores (max. 250). Transfer to each store of 

required versions of products is automatic.  

 Automatic transfer of orders from remote 

stores to the central location. 

 
Consolidated stock management 

 Automatic retrieval of sales figures for each 

store to a central location. 

 Management of inventory quantities and 

values, valid for all stores in the chain. 

 A database may be maintained in the central 

location to manage sub-groups of stores 

(maximum 30 stores). Data may include 

quantities, values, storage location, inventory 

quantity, current inventory level and warning 

level. 

 

 

Point-of Sale terminal Management 

Thalia-Gescom manages point-of-sale equipment 

such as : 

 Cash registers 

 Receipt totalling & display 

 Bar-code readers (pistols or others) 

 Ticket or cheque printers 

 Direct data links with banks 

 

 

Contract Management  

For transactions involving subscription accounts 

that are invoiced periodically, the "Contract" 

module is appropriate. This module generates 

printouts directly. 

 

 

 

Data entry via Internet 

Modules and features enabling remote data 

entry are part of the system: 

 Data entry to a local terminal, temporarily 

written to memory. The data is dumped to 

Gescom when connection is established. 

 Data entry via an html interface in the form 

of an entry blank that submits to Gescom. 

 Catalogue lookup on the Internet 

synchronised with the Gescom database. 

 Dumping of bidding and ordering data from 

local managers into the Gescom server. 
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Management of custom options 

 32 VAT rates are embedded, and multiple 

taxes may be cascaded. Total rounding is 

automatic. Invoices may be written either as 

"+VAT" or "Tax included". 

 

 

 Management of estimates including 

exchange rates, using templates. 

 

 Definition of product families, grouping 

several products of the same type to facilitate 

product accounting and statistical 

summaries. 

 

 Customisation of payment methods, 

reflected in the sales ledger, also in foreign 

currency. 

 

 Management of storage locations according 

to criteria defined in the product files. 

 

 Definition of many categorisation criteria 

in the product files, the client/supplier files, 

and even in the invoices, facilitating all 

imaginable data sorting. 

 

 Personal tariffs are accommodated – for 

example, promotions, "value" or "quantity" 

quotas, or retroactive discounts… 

 

 Management of depots and groups of 

depots taking account of local taxation 

regulations. 

 

 

 Management of tax codes as they apply to 

clients or products, cascading taxes, taxes 

on volume, weight… 

 

 

 

 

 

 Simultaneous 

management of 

several activities 

controlled by a 

common depart-

ment. 

 

 Automatic 

document number 

incrementation by department. 

 

 Multilingual labelling for the benefit of 

foreign clients. 

 

 Oversight of sales and shipping slips and 

control of returns. 

 

 

 

Security 

 Multi-user capability with control of access 

by password. 

 

 Management of group profiles data input 

control in screens, menus and functions. 

 

 

 

 Content of data input screens modified 

according to user or user group (access to 

data fields, field and text modification, 

personalised keystroke functions…). 

 



 

 15 

 
 

Statement generator 

All data accessed by the application is 

displayable in the form of completely 

customisable publications.  

 

Users generally need rapid access to data 

summaries (sales, purchases or inventory). The 

format of these documents depends on their 

purpose and on available templates. Information 

may be formatted as .pdf or text, interchanged 

with collaborators, by e-mail, by fax or even with 

other applications (accounting packages, for 

example). 

 

Thalia Gescom embodies a full-featured 

statement generator, equally capable in terms of 

content and style. Using the power of SQL 

statements, the utility of this tool is essentially 

unlimited.  

 

Any kind of summary table may be assembled. 

Control panels and report generation can cover 

every business activity.  

 

 

Screen generator 

All data entry and selection screens are 

customisable and may be modified without any 

programming. For example, you may : 

 

 Modify the display of the client, supplier or 

product data records – eliminating unneeded 

data and adding your own data fields.  

 For ease of data manipulation when creating 

publications, you can filter the selection 

criteria and save your own selection mask. 

 

Display screens can also contain conditional 

fields, entry and display prohibition, calculation 

formulae, free-form fields (text, numerical, 

memo, date…). 

Data may also  be displayed differently according 

to user permissions. 

 

Interfaces 

Tools for formatting data from whatever source 

are included as standard.  

 

 Direct write to the database from a peripheral 

application is possible if an application 

requires it.  

 Using ASCII formatting, any external data 

can be imported.  

 

As for data export, formatting is 100% free, and 

interfacing with all existing management 

applications is possible, in particular accounting 

software (interface validated with Ciel, Sybel, 

Api, Côte Ouest, SAP, Sage 100, Sage 500). 

 

SQL explorer  

An ancillary database search tool is a standard 

part of the application. The utility is reserved for 

administrators and has many useful features.  

 

Finally, the data structure allows for the addition 

of free-form data tables in addition to those 

installed as standard.  
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